
MGMT412 : Healthcare Marketing 

Students in this course will examine fundamental marketing concepts, such as market research and planning, market 
segmentation, the marketing mix, and consumer behavior, within the unique context of the healthcare industry. Students will 
evaluate marketing strategies and tactics used by healthcare providers and identify opportunities for providers to improve 
their marketing efforts based on industry best-practices as well as the changing needs of their audiences. Students will also 
study the legal and ethical aspects of healthcare marketing. 
Credits  3 
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